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TRAINING - WEEK 2 - DOC 05

Week 2

Demonstration Guide

Make the value visible in under 60 seconds, and
make it obvious that you tested it yourself.

Show the product
honestly.

Week 2 of 3 - Ends with one demo video posted in the creator group for feedback. Feedback is for
improvement, not a requirement to publish.
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01
Choose a demo format

Pick the format that feels natural to you. All three are equally acceptable; consistency
with your existing content matters more.

FORMAT 01 FORMAT 02 FORMAT 03

Screen recording + Face-to-camera + screen Text overlay + screen
voiceover Open with your real Use a short on-screen
Capture the relevant question or reaction, then question or observation,
product flow, then narrate show the relevant screen. then show the flow. Keep
what you tried and what you Make clear what you every claim accurate and
noticed. Keep the screen personally tested. readable.

legible and hide private

details.

THE STANDARD

A good demo helps another student understand one thing UNIUI can do. It does not promise
grades, replace learning, or pretend a planned feature is already live.

02
Build a clear 60-second demo

A simple rhythm, not a script. Timings are guidance — if your hook needs twelve seconds,
take twelve seconds.
OPEN 0-5 sec - The hook
Name a real course question, study moment or curiosity. Avoid exaggerated “miracle”
language.

conTEXT 5-15 sec - The context
Say what you are testing and why it matters to your study session right now.

pemo  15-40 sec - The product
Show the actual flow you used. Pause on the answer and on any source or confidence cue
that is genuinely available.

REACT 40-52 sec - Your reaction
Share one honest observation: useful, surprising, unclear, or something you would
double-check.

pDIscLOSES2-60 sec - Close
Invite viewers to learn more, disclose your creator relationship, and use the approved
tag.

Hooks to adapt
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HOOK
“1 asked UNIUI my

hardest question...”
Only use it if it truly was
a challenging question for
your course.

HOOK
“Three things UNIUI got

right that | didn't
expect”

Keep each point specific to
your actual test, or do not
use it.

03

Quality check

WEEK 2 PRODUCT DEMONSTRATION GUIDE

HOOK

“Can Al actually answer
this?”

Show what happened,
including uncertainty or a
limitation. This hook

performs well because the
honest answer is

interesting.

HOOK
“If you're a [course]
student, watch this”
Use a course-relevant
question and avoid implying
official school

endorsement.
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HOOK
“Testing this Al on my
coursework”

Do not show private
assignment instructions or
submit Al output as your
own work.

HOOK
“1 was wrong about this

Al tool”

Only if you genuinely were.
A correction is more
credible than a
recommendation.

Run this before you send anything. It takes about thirty seconds and catches almost every

reason a demo gets pulled.
PREP — BEFORE YOU RECORD

[1 1chose a real question | am comfortable sharing.

[1 1 checked whether the product is available and the feature is live.
[1 lused my own account and removed personal or confidential data.
[1 I recorded somewhere quiet and well-lit with clear audio.

CAPTURE — WHILE YOU RECORD

[1 | keptthe key screen visible and readable.

[1 I reacted naturally and did not manufacture surprise.
[1 |showed sources or confidence cues only if they appeared in my actual session.
[1 | kept the final cut under 60 seconds.

REVIEW — BEFORE YOU SEND

oOooagd
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| checked every factual claim against the product.
I added “I'm a UNIUI creator” or #UniUlCreator.

| tagged @UniUl where appropriate.

| asked the group if anything feels uncertain.
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YOUR WEEK 2 TASK

ACADEMIC INTEGRITY

04
Common failure modes

Record one demo video and post it in the creator group for feedback. Include: the
question you tested, what happened, one genuine reaction, and your disclosure. Feedback
is for improvement — it is not a requirement to publish every draft.

Never frame UNIUI as doing a student's assignment. Follow your institution's
academic-integrity rules. Submitting Al output as your own work is a violation at almost
every Nigerian university, and it puts your account — not just your commission — at risk.

These are the five reasons demos get rejected in the group. None of them are about

production quality.

FAILURE
The 30-second feature tour

You showed everything instead of one thing. A
viewer remembers one idea, not a tour of a
product.

FAILURE
The manufactured reaction

Your face performs surprise you did not feel.
Viewers read this instantly and stop trusting
the rest of the post.

FAILURE
The buried disclosure

#UniUlCreator is hidden at the end under
twelve other hashtags. Put it where it is
readable.

waitlist.uniui.com.ng/creators

FAILURE

The unverified claim

You said a feature was live because you saw it
in @ mockup. Check the live product or drop
the claim.

FAILURE
The unreadable screen

The key text is too small to read on a phone.
Zoom in, or crop to the one element that
matters.

FAILURE
The missing next step

The video ends without telling anyone what to
do. Close with one clear action.
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Captions, titles and thumbnails

CREATOR PROGRAM -

The demo is only half the post. How it is packaged decides whether anyone reaches the
demonstration at all.

DO
Put the question in the

title

“Can Al actually answer
this cell biology
question?” beats “Study
tool recommendation.”
Specific questions get
clicked.

DON'T
Use clickbait you cannot
pay off

If the title promises “I

got an A,” the video cannot
deliver it honestly, and

that is a claim violation.

DO

Write a first comment
with detail

Put your longer

explanation, the course
context and your disclosure
in the first comment so the
video reads cleanly.

DON'T
Post the same video
everywhere

Re-edit the caption and
hook per platform.
Cross-posting identical

content reads as automated.

DO

Use 3 to 5 relevant
hashtags

Mix broad and niche:
#studytoknigeria alongside
#bio201. Do not stack
thirty.

DON'T
Hide the disclosure in
the caption

On TikTok and Instagram,
put it in the video itself

as well as the caption.
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