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Approved Claims
& Messaging Guide

A quick check before every creator post. When in
doubt, ask before you publish — not after.

Say what is
true.

Operational messaging guidance for creators. This is not legal advice, and it does not replace the
Creator Program Terms.
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The standard

Trust is built one accurate post at a time. Use only claims supported by your actual
experience and current product information. Feature availability can change; when you are
unsure, ask the UNIUI team before publishing.

APPROVED
When accurate
“UniUI helps me study smarter.” · “UniUI can
answer academic questions with sources.” · “I
use UNIUI for my coursework.” · “UniUI is
built for Nigerian students.”

CHECK FIRST
Only if verified
“It's free to try” — only if the current offer
is confirmed. · A feature being live,
available to all users, or working in a
specific way. · A result, saving or outcome
that happened to you personally.

AVOID
No guaranteed outcomes
Do not say UNIUI guarantees better grades,
passes or academic success.

AVOID
No assignment replacement
Do not say UNIUI does assignments for
students, or should be submitted as their
work.

AVOID
No perfection claims
Do not say UNIUI is 100% accurate or never
makes mistakes.

AVOID
No unsupported comparisons
Do not make claims about competitors, or imply
university endorsement without approval.

WHY THE CAP ON CLAIMS MATTERS TO YOU
Claims are reviewed when a complaint is made, not before a post goes up. A post promising
grades exposes UNIUI to a consumer-protection claim, and your commission on every active
creator is paused while it is investigated. Accurate posting protects your earnings as
well as the brand.
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Disclosure

Make your creator relationship visible. Concealed advertising is the fastest way to lose
both your audience's trust and your standing in the program.
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EVERY POST
Required disclosure
Every post must include “I'm a UNIUI creator”
or #UniUICreator. Place it where a viewer can
notice it; do not hide it among unrelated
tags.

CAMPAIGN
Tag the brand
Tag @UniUI where the platform supports it and
the campaign asks for a tag. Use #UniUICreator
where appropriate.
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Safer alternatives

Almost every risky claim has an honest version that performs just as well. The honest one is
more persuasive, because your audience can tell the difference.

ACCURACY
Instead of “It never gets anything
wrong”
Try: “I checked this answer against the source
it showed. Here is what I found.”

OUTCOMES
Instead of “It will get you an A”
Try: “I used it to review this topic. I still
checked my notes and course guidance.”

INTEGRITY
Instead of “It does my assignment”
Try: “I used it to understand a concept; the
submitted work and final answer are mine.”

AVAILABILITY
Instead of “This feature is available
to everyone”
Try: “This is what I could access in my
account today.”

SPEED
Instead of “It learns any course
instantly”
Try: “I uploaded my lecture notes and asked
about a topic from that class.”

COMPARISON
Instead of “It's better than
[competitor]”
Try: describe what it did for you, and let the
viewer compare.
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Quick review

A 30-second pre-post check. Run it every time.
SIX CHECKS BEFORE PUBLISHING

I tried it — I am describing a real experience, not a copied or imagined testimonial.
I checked it — any source, answer or feature claim matches what I actually saw.
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I disclosed — “I'm a UNIUI creator” or #UniUICreator appears clearly.
I protected privacy — no personal data, private student details or confidential assessment content is visible.
I stayed in bounds — no guaranteed grades, perfect accuracy, assignment replacement or competitor claims.
I asked when unsure — the UNIUI team has reviewed uncertain release details or wording.

IF YOU ARE UNSURE, DO NOT GUESS
Ask in the creator group before the post goes live. A question costs you an hour. A
retracted post costs you the commission on that campaign.
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Phrases to retire

These read as claims a regulator or an angry comment would quote. Replace them with the
approved wording earlier in this guide.
DO NOT SAY SAY INSTEAD
“UniUI guarantees an A” “I use it to review topics faster, then I check my course

materials.”

“It does your assignment” “It helps me understand concepts; my submitted work is
mine.”

“It never gets anything wrong” “I check the answer against the source it shows.”

“It's free” “This is what I could access in my account today.”

“UniUI is endorsed by [school]” “It's built for Nigerian university students.”

“Better than [competitor]” Describe what it did for you and let the viewer compare.

“Everyone in my course uses it” “Several people in my class have tried it.”

“It learns any course instantly” “I uploaded my notes and asked about a topic from that
class.”
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Organic versus paid posts

Once a campaign is live, some creators will be offered paid placement. The disclosure rules
do not change.

PAID
It must still be
disclosed
A paid creator post needs
the same “I'm a UNIUI
creator” or #UniUICreator
disclosure, plus whatever
the platform requires for
advertising.

PAID
The claims rules are
identical
Being paid makes a false
claim more dangerous, not
less. The Approved Claims
guide applies without
exception.

PAID
Separate the two
relationships
If a post is both a creator
post and a paid placement,
say so plainly rather than
blurring them.

This guide is operational messaging guidance for creators; it is not legal advice.


